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To put the Scientific Development Ideal into practice and build a harmonious 
business, a harmonious society as well as a harmonious world, businesses should 
fulfill corporate social responsibility(CSR).However on “What is CSR”, “why 
businesses should carry out CSR” and “how to fulfill CSR”, there still exists theory 
difference and practice deviation. Based on the business’ own angle of view, this 
paper revolves and analyzes these three issues of CSR from the perspectives of 
economics and ethics. 
 The paper consists of five parts, including nine chapters. 
Part I includes the first chapter of Introduction and the second chapter of 
Summary of Research Literature about CSR. It introduces the research origin, 
research significance, research angle and primary coverage of this paper. It 
summarizes the existing research literature, mainly focuses on the norms research 
about CSR and further proposes the main issues and analysis angle of this paper. 
Part II includes the third and fourth chapter, which studies “what is CSR”. It 
covers the concept, nature, specific contents, theoretical boundary and constraints of 
CSR. 
The third chapter, the Concept and Specific Contents of CSR.The concept of 
CSR is defined as moral responsibilities in general sense through analysis of the 
relationship between business and society, the essence of businesses and the 
meaning of responsibility. It points out the goal, nature and economic significance of 
CSR. From the angle of businesses and stakeholders, it dissects the specific contents 
of CSR. 
The fourth chapter, the Theoretical Boundary and Constraints of CSR.This 
chapter investigates the supply and demand factors of CSR’s product or service. 
From the perspective of managers (businesses) and stakeholders, it discusses the 
optimal supply level of CSR and proposes strategically choisen region of CSR. To 
fulfill CSR, the businesses should also consider these other factors such as 
constraints in the external environment, including CSR’s implementation status of 
the other businesses of different scales in the same industry, whether CSR revenue is 













as the relationship between CSR and stakeholders’ expectations.  
Part Ⅲ includes the fifth, sixth and seventh chapter.Embarking from the 
business itself, this part studies the relationship between property rights, business 
ethics, business competitiveness and CSR. It analyzes CSR by carrying on property 
right economics, ethics economics and transaction cost economics, competitive 
power economics separately. It explores why businesses should fulfill CSR. 
The fifth Chapter, Business Property Rights and CSR.According to the theory of 
property rights, the external negative effects arise from the “public domain” and 
“neighborhood” of property rights generally.The problems of CSR are related to the 
external negative effects. From historical perspective, the changes of business 
property rights structure not only gave birth to the modern idea of CSR, but also 
brought about the new issues of CSR such as between owners and operators, large 
and small owners. From the practical angle, the development of businesses and the 
expansion of capital have brought the expansion of business power. The 
responsibility expands as the power expands. It is the moral foundation for 
businesses to carry out SR. The rights bring the benefits; the benefits require. 
Business rights are the economic foundation for businesses to fulfill CSR. Moreover, 
this chapter reviews and criticizes the idea and practice of CSR of the stakeholder 
theory which put human rights as a businesses’ signatory basis. 
The sixth chapter, Business Ethics and CSR.Based on the practical and 
theoretical angles, it studies the burst of the“non-moral myth” of business. Business 
is not only “the benefit main body”, moreover is “the moral main body”. CSR is the 
core of business ethics and the rules of ethics among the society. The proposal of 
responsible ethics promotes the socialization process of CSR. If business “ethical 
behavior” and “acts of social responsibility” is recognized by the society, it will be 
“scarce resource” of business. From the ethical perspectives of property rights and 
entrepreneurs ethics, it analyzes CSR by ethical economics. CSR is related with 
non-essential transaction costs. By analysis of transaction-cost economics, it draws 
the conclusion that if businesses fulfill CSR, the non-essential transaction costs of 













The seventh chapter, Business Competitiveness and CSR.Business is not 
homogeneous, but heterogeneous. CSR is closely related to business competitiveness. 
Theoretically, CSR affects the four factors of competitiveness, and ultimately forms 
responsible competitiveness.Altogether responsible competitiveness and other 
factors affect business competitiveness.CSR can be internalized into business 
competitiveness through three levels of business competitiveness. It is an important 
way for business to improve business competitiveness by fulfilling CSR. 
Part Ⅳ is the eighth chapter, Implementation Mechanisms of CSR: Analysis of 
China’s CSR. It answers the question about “how to fulfill CSR” by business. Firstly, 
it reviews the historical development of CSR in China, and analyzes CSR problems 
and causes.Secondly, it studies the implementation of CSR of business under normal 
and crisis states from the angle of businesses. And from the angle of government and 
society, it analyzes their behaviors of CSR. Finally, based on game theory, it draws 
the conclusion that the implementation mechanisms of CSR are interaction 
mechanism of tripartite benefits among business, government and society. 
Part V is the ninth Chapter, Conclusions and Prospect of China’s CSR. 
This paper thinks that CSR is the moral responsibilities in general sense. In 
accordance with the freedom of the implementation of responsibility, CSR can be 
sorted into the legal responsibility → economic responsibility → ethical 
responsibility → philanthropic responsibility from small to large freedom. Business 
is not simple “economic man” instead of “socio-economic man”.It is, not only a 
benefit body but also a moral body, not only a homogenous but rather heterogeneous 
body. This paper thinks that CSR is the proper contents of business. The width of 
CSR is limited by society, business and their development stages. The boundary of 
CSR lies in if the cost of the market and the government to fulfill CSR is bigger than 
the business does. The implementation mechanism of CSR is the gambling results of 
benefit behavior choices of the three sides among the business, the government and 
the society. 
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